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MModul 8a--ff:: Marketing II  
NNeue Inhalte ab  WWintersemester 2026/27  
BBachelor--SStudiengang: „Wirtschaftswissenschaften“  
TTurnus  
jährlich zum WS 

DDauer  
1 Semester 

SStudienabschnitt 
5. Semester 

CCredits 
7,5 

AAufwand 
225 h 

11  MModulstruktur  

NNr.  EElement / Lehrveranstaltung  TTyp  CCredits  SSWS  

1 Digital Marketing Transformation & Social Per-
spectives 

V+Ü 7,5 4 

22  LLehrveranstaltungssprache 
English 

33  LLehrinhalte 
This course explores the profound transformation of marketing in the digital age, with a particular focus on 
the societal implications of emerging technologies and artificial intelligence (AI). Students will examine how 
digital platforms, data-driven marketing, automation, and generative AI are reshaping consumer behavior, 
organizational practices, communication, and the broader social fabric. 
Beyond technological and managerial perspectives, the course critically investigates the social, ethical, and 
psychological consequences of digital marketing transformation. Topics include the impact of AI and algo-
rithmic systems on employment and workforce structures, deskilling and automation, AI-driven decision-
making, digital inequality, surveillance capitalism, and the changing nature of human creativity and labor. 
In addition, the course addresses the societal effects of social media ecosystems, including addictive plat-
form design, misinformation, attention economies, mental health challenges, polarization, and the in-
fluence of recommendation algorithms on public discourse and consumer behavior. 
Through interdisciplinary perspectives combining marketing, technology, sociology, psychology, and ethics, 
students will develop a critical understanding of both the opportunities and risks associated with digital 
transformation. The course emphasizes responsible innovation and encourages students to reflect on how 
organizations, policymakers, and society can shape a more sustainable and human-centered digital future. 

44  KKompetenzen  
Students 
• understand key drivers of digital marketing transformation and AI adoption  
• analyze the societal and ethical implications of AI technologies in marketing  
• critically assess the impact of social media and digital platforms on individuals and society  
• evaluate challenges related to automation, deskilling, and AI-driven labor transformation  
• discuss regulatory, ethical, and sustainability perspectives in digital ecosystems  
• develop informed and responsible approaches to digital marketing strategy in an AI-driven world 

55  PPrüfungen   
Written and graded exam covering the entire module (90 minutes).  

66  PPrüfungsformen und --lleistungen 

 Modulprüfung  Teilleistungen 
 

7  Teilnahmevoraussetzungen  
-keine- Empfohlen wird abgeschlossenes Modul 2. 

8  Modultyp und Verwendbarkeit des Moduls  
Wahlpflichtmodul in den Bachelor-Studiengängen Wirtschaftswissenschaften, Wirtschaftsmathematik, 
Wirtschaftsingenieurwesen, Logistik (WK II) und Wirtschaftspolitischer Journalismus sowie im Master WiWi 
für ein Lehramt am Berufskolleg und im Master SoWi für ein Lehramt an Gymnasien/Gesamtschulen (LABG 
2009). Komplement-/Nebenfach im Bachelor Angewandte Literatur-, Kultur- und Sprachwissenschaften, 
Chemie, Chemische Biologie, Erziehungswissenschaften, Journalistik, Mathematik, Medizinphysik, Physik, 
Statistik sowie in den Masterstudiengängen Informatik, Chemie, Chemische Biologie, Psychologie und Phy-
sik. 

9  Weitere Informationen –– KKompetenzprofile  / Digitale Lehre:: 
Data, Decisions, Economic Policy 
Business Analytics and Operations Management 
Finance, Accounting, Controlling, Taxation 
Financial Markets and Financial Economics  
Global Management, Marketing, and Human Resources 
Technology, Entrepreneurship, and Digitalization 

 

concept. 
- The course enables time- or location-independent learning for more efficient time management by stu-

dents.  
10  Modulbeauftragte/r  

Prof. Dr. Sascha Alavi  
Zuständige Fakultät  
Wirtschaftswissenschaften 


